
 Just since moving to the 
Coldwater location nearly 
four years ago, the business 
has introduced stamped nap-
kins and coasters, glassware 
and ceramic mugs, technol-
ogy items and chip clips, 
Huwer said. Officials also 
added a new tagline to the 
logo: “Our Products. Your 
Story.”
 Casad said he progressed 
into producing the products 
in-house to provide custom-
ers with better service and 
more flexibility.
 “When it comes to promo-
tional products, customers 
want a short run-time and 
quick turnaround,” he said. 
“We knew we could accom-
plish this and give our cus-
tomers more variety options 
and colors if we printed their 
items in-house instead of 
drop-shipping products from 
other vendors. That is why 
we continue to expand our 
equipment and workforce.”
 To stay ahead of the curve, 
staff continuously research 
the needs of customers 
across the country and with 
the help of internet tools are 
able to “target various mar-
kets and areas of the country 
differently,” Huwer said.
 “This takes a lot of 
reporting and research,” 
she explained. “We have an 
insurmountable amount of 
data at our fingertips and 
try to utilize it as much as 
we can. Studying this data 
can help us determine what 
customers are purchasing, 
any correlation to the loca-
tion, climate, culture of the 
customers and the products 
they order, etc.”
 Huwer said none of this 
would be possible without 
the collaboration and team-
work of every employee.
 “Nearly every product we 
have on the website, every 
piece of content we put out, 
every functionality we develop 
is the work of multiple roles 
collaborating, pitching ideas 
and doing the research that 
we think will be the most 
beneficial to our customers,” 
she said. “We have a very col-
laborative atmosphere and 
teamwork is essential to our 
company.”
 Every role, she contin-
ued, is a critical piece in the 
company’s overall success. 
Account representatives and 

salespeople, graphic design-
ers and customer service 
representatives work to 
ensure customers’ needs are 
being met. Web developers 
work behind the scenes to 
ensure Totally Promotional 
is technologically superior.
 The marketing team col-
laborates to make sure the 
business is easily found on 
the web; its website is easy to 
navigate; its social media and 
other advertising are visible, 
up-to-date and relevant; and 
its products are in line with 
the competition, Huwer said. 
The photography and vid-
eography staff take pictures 
and videos of products, scene 
shots, customer spotlights 
and other informative videos 
to help customers in their 
decisions. The production 
crew then makes the final 
product to meet customer 
orders.
 “The employees at Totally 
Promotional are a valuable 
attribute to the company’s 
success,” she said. “Without 
hardworking and reliable 
employees, the company 
would not be able to survive. 
Every employee has a job to 
do, and if this job does not 
get done, it affects everyone 
within the company.”
 Huwer also noted talented 
and energetic employees are 
always needed as officials 
intend to continue hiring this 
year. She said she anticipates 
more than 100 new hires, top-
ping out at 375 employees for 
2020.
 Other plans for this year 
include adding apparel lines 
and new products, such as 
flexographic printing paper 
bags, and revamping their 
totallyweddingkoozies.com 
site to make it a “one-stop-
shop for wedding favors,” 
Huwer said. But that’s not 
enough for a company where 
the sky’s the limit. Officials 

also have their sights set on 
the world.
 “Another project on the 
horizon is launching our web-
site internationally in select 
countries,” she added.
 Through it all, Totally Pro-
motional must stay abreast of 
ever-changing and emerging 
technology to keep up with 
competition, she said.
 “With the internet, tech-
nology is always evolving 
and changing,” Huwer said. 
“We strive to be conscious 
of what our competition 
is doing, as well as doing 
our own customer behav-
ior research and staying 
on top of ordering trends. 
I believe ease of ordering 
and speed of production and 
shipping will continue to 
climb to the top of the list as 
priorities for customers in 
today’s ‘have-to-have-it-now’ 
mindset.”
 Casad said the company 
has changed considerably 
since 1993, both through 
expansion of production and 
the ever-increasing use of 
technology in every aspect of 
the business. But one thing 
will always remain.
 “Our vision to serve our 
customers in the best way 
possible has never changed,” 
he said.
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• Oil Changes

• Tires - alignmenT - rOTaTiOn

• CusTOm exhausT

• CheCk anTifreeze & fluids

Brake inspeCTiOn

212 . Fayette St.  e ina    

~ mOre Than jusT auTO repairs ~

Since 1987, we’ve made cars run better and stay running longer.  We’re
reasonably priced and honest — this is what our customers tell us.  We have 
a great staff with years of experience, so we get the job done right the first 
time!

We are your one-stop shop, quality shop!

Grand Lake Brews-N-Vines Trail
For your FREE passport go to:

Explore.Seemore.org
Check in at 10 of the 15 locations and receive a

FREE Grand Lake Brews-N-Vines t-shirt!

1820 - 2020

BICENTENNIAL  EVENTS:
Come celebrate with us throughout the year!

February: Early Shane’s Crossing Settlement,
 presentation by Mike Schumm

March: Anthony Shane, presentation by Harrison Frech

April: Johnny Appleseed Portrayal by Henry Fincken;
 Apple Pie Contest; Johnny Appleseed Society
 Presentation

May: May 3 - Ladies Tea @ The Rockford Com. Building;
 Memorial Day Parade; Veterans Memorial Dedication;
 Historic Mural Dedication, Flyover;
 WWII presentation by John Vining

June: Barn Quilt Tours; Rockford Community Days (19-20) -
 Grand Parade; Historic Encampment, St. Marys River
 Boat Tours, House/Business Tours; 1860’s Baseball/
 Softball Game; Time Capsule Placement; Amusement
 Rides; St. Marys River Duck Race; Mark Twain-Passing
 Through; Beard Judging; Mosaic Mural Dedication;
 June 28 - Garden Walk

July: War of 1812, presentation by John Vining;
 July 30- National Plowing Contest
 (US 127 & SR 707)

August: Captain James Riley Portrayal by
 Darrell Groman; Sunflower Fest Maze
 @ 1862 Schoolhouse, Ross Rd.

September: Pictorial History from Shanesville to Rockford

October: Native Americans of Ohio, by Jim Bowsher; 
 Native American Pow Wow

November: Remembering our Veterans, presentation by
 Harrison Frech

December: Community Worship Service;
 Country Christmas - Downtown Alive!

Visit our website: RockfordAlive.org for specific dates, times and locations for bicentennial events and activities

(Continued from page 6C)

Totally

Skylar Burd places a finished travel mug on the conveyor bet at Totally Promotional in 
Coldwater.

Finished travel mugs and water bottles circle on a conveyor belt for boxing at Totally Promotional in Coldwater.

Dan Melograna photos/The Daily Standard
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